Multimedia social communication is becoming commonplace. Television is becoming smart and social; media sharing applications are transforming the way we converse and recall events and videoconferencing is a common application on our computers, phones, tablets and even televisions. The confluence of computer-mediated interaction, social networking, and multimedia content are radically reshaping social communications, bringing new challenges and opportunities. This workshop, in its third edition, provides an opportunity to explore socially-aware multimedia, in which the social dimension of mediated interactions between people are considered to be as important as the characteristics of the media content. Even though this social dimension is implicitly addressed in some current solutions, further research is needed to better understand what makes multimedia socially-aware.
INTRODUCTION
The goal of the workshop on socially-aware multimedia is to pave the way for future innovation by acting as a community-building event, where research challenges can be identified and classified.
Relevant insights can be found within a number of disciplines such as multimedia research, human-computer interaction, and sociology. In particular, multimedia research provides quantitative metrics regarding multimedia objects (e.g., precision and recall) and multimedia systems (e.g., delay, jitter). Human-Computer Interaction research incorporates both quantitative metrics and qualitative understanding regarding human perception (e.g., quality of experience); and sociology and communication science provide a better understanding about motivations and collective group behavior (e.g., conversational and interaction patterns, strength of interpersonal ties).
Nevertheless, we have yet to see a focus on how to measure, to formalize, and to consider social interactivity as a prime parameter for designing and developing multimedia systems and applications. For example, social media research is currently restricted to content curation, independent of the exchange of human conversations that happens around the media object. Acknowledging existing work, this workshop takes the field forward, by articulating the notion of socially aware-multimedia, focusing on the social interactions, on the shared activities, and on the group experiences.
CALL FOR PAPERS
The workshop on socially-aware multimedia provides a forum for researchers and practitioners to share novel and groundbreaking results. With special emphasis on innovative directions and on brave ideas, the final goal is to recognize an emergent interdisciplinary area at the cross roads of multimedia research, social science, and human-computer interaction. In particular, we are interested in papers that focus on multimedia systems and applications, accounting for social interaction theories, metrics, and methodologies. We acknowledge the inter-disciplinary nature of the workshop, and encourage participation from different Permission to make digital or hard copies of part or all of this work for personal or classroom use is granted without fee provided that copies are not made or distributed for profit or commercial advantage and that copies bear this notice and the full citation on the first page. Copyrights for third-party components of this work must be honored. For all other uses, contact the Owner/Author. Copyright is held by the owner/author(s). MM '14, Nov 03-07 2014, Orlando, FL, USA ACM 978-1-4503-3063-3/14/11. http://dx.doi.org/10.1145/2647868.2647877 research disciplines such as multimedia information retrieval, systems, and applications.
Topics include, but are not limited to:
• Applications of socially-aware multimedia The workshop is organized primarily as a forum for discussion and knowledge exchange. Hence, its format is not restricted to paper presentations, but it includes interactive sessions, lead by invited speakers, in which discussion and knowledge exchange are encouraged. The workshop is structured as a working session, for encouraging interaction between the participants and for promoting discussions about socially-aware multimedia research.
As part of the program, there are four invited talks by:
• Professor Tat-Seng Chua: National University of Singapore We would like to thank the Technical Program Committee that helps shaping the program of the workshop.
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